
What a Difference a Year Makes—

in This Industry, Anyway! 

PowerClean 2005 was a winner on almost all

scorecards, and one thing I know we all agree on—

“Magic Boy” was one of the funniest people to 

come our way in a long while. That is, if you don’t 

take into consideration the politically incorrect humor

of banquet emcee Ben Benefield, who might have

another career waiting after Etowah. Is there a senior’s

comedy circuit?

Anyway, the show brought proof that CETA is very

much alive and well, and that last year’s Albuquerque experience was the

exception for this fine organization. 

This year’s show was not only educational, but enjoyable. The atmos-

phere was decidedly upbeat and it was apparent that those in all areas

of CETA wanted Myrtle Beach to be a good show. Our congratulations

go out to the entire organization, especially for the selection of Charlene

Laymon and Craig Costa to help with the recruiting effort. 

We salute all who contributed their time and talents for raising funds

for the CETA Education Foundation, especially Ben Benefield and Barry

Milstead. We also comment those who purchased the tickets!

One thing is certain; it can only get better from here. Virtually every-

one I asked assured me that they would be in Las Vegas next year. Given

the momentum from this year and the popularity of the city as a family

vacation spot, it should be exciting times for CETA.

Now, back to “Magic Boy”—I haven’t laughed that hard in years, or

at least since the first time I watched Napoleon Dynamite. His ability to 

play off the audience was amazing and kept his act moving at a fast 

pace. And, I still haven’t begun to figure out how he did what he did. 

OK, I promised myself I wasn’t going to mention this, but the entertain-

ment part of the banquet was about the same length as last year. The dif-

ference was that in Albuquerque, by the time it was over, there were only

about twenty of us left in the room! Sorry, I just had to throw that in!

Thanks Carol, Bob, Roy, Greg, and all the members of CETA for a 

memorable show.  I’m already looking forward to Las Vegas!

Jim McMurry
jim@adpub.com

800-525-7038
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Jan. 23–25 Manufacturing for
Performance Conference and
Exhibits 2006, Indiana Con-
vention center, Indianapolis,
IN. For more information, visit
www.sme.org. 

Jan. 29–Feb. 1 PACE Paint and
Coating Expo, Tampa Conven-
tion Center Tampa, FL. For in-
formation, visit www.sspc.org/
events/ or call 877-281-7772.

Jan. 30–Feb. 1 Gulf Cleantech
2006, Dubai World Trade Center,
United Arab Emirates. For info,
visit www.gulf-cleantech.com.

Feb. 6–9 The American Rental
Association (ARA) The Rental
Show 50th Anniversary, Orlando,
FL. For information, visit
www.TheRentalShow.com.

Mar. 27–30 WESTEC 2006
Exposition and Conference, Los
Angeles Convention Center, Los
Angeles, CA. For more infor-
mation, visit www.sme.org.

Apr. 6–8 2006 PWNA Conven-
tion and Tradeshow, Memphis,
TN, Memphis Cook Convention
Center. For more information,
visit www.pwna.org.

Apr. 30–May 6 North American
Occupational Safety and Health
Week (NAOSH). For more infor-
mation on how to get involved
visit www.asse.org/naosh or
contact ASSE at 847-699-2929
or customerservice@asse.org.

May 23–25 EASTEC 2006 Ex-
position & Conference, Society
of Manufacturing Engineers
(SME) Eastern States Exposition
W. Springfield, MA. For more
information, visit www.sme.org. 

Sep.23–25 CETA 2006 Power
Clean Tradeshow, Riviera 
Hotel & Casino, Las Vegas, NV.
For more information, visit
www.ceta.org


